
Dr. Martin 
Luther King, Jr. H.H. the Dalai LamaMother Teresa

What do these people have in common?

Answer - You’ve probably heard of them

Great ideas need to be shared 
to truly bring about change



Advocating change
or

Spreading your message via 
public speaking and/or media outlets 
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Action plans

Action plans
How to let others know what you are doing 

Person-to-person Media

Both cases - Persuade others that your idea has merit 



1. Need 

2. Plan

3. Practicality

Three things you need to address:

Ideas that work

Let’s look at the elements of 
person-to-person persuasion



1. The speaker’s credibility (ethos)

2. The information or content of the speech (logos)

3. The emotional appeal of the speech and/or speaker (pathos)

Elements of persuasive speech



1. Credibility

• Competency and character make you credible

• Credibility exists not within speaker, but with the audience

How do you get credibility?

1. Explain your competence (ex. ____   )

2. Establish common ground with audience (ex. ____   )

3. Deliver speech confidently (ex. ____   )



Two kinds - evidence and reasoning

2. Content/facts

Evidence

• Present facts to support your claim

• Tell stories to personalize

Reasoning

• X + Y must equal Z

Use facts to counter opposing points of view



3. Emotional appeal

• Use vivid examples and emotional language

• Emotion doesn’t replace facts and logic

• Make sure speech/audience are right for emotional appeal



1. Get audience’s attention

2. Show the need

3. Present a solution

4. How would it work (visualize solution)

5. What can audience do (be specific)

Monroe’s Motivated Sequence

Speech organization



Let’s try it

1. Attention

2. Need

3. Solution

4. Visualization

5. Action

Give me a problem that I could make a speech about



How does something become news?

How did this story get in the paper?

Persuading media



Editor
(the top newsroom manager)

Section 
editors

Sports
BizNews

Reporters

Fball Bball

Cops Schools

National
Local

Newsroom 
structure

Important:

Get your message 
to the right person



Whom to contact

The Sun Star

Find the correct person



The Sun Star

Who do I send 
info to?

Prefer email, 
fax or both?

Things 
to ask



Press releases

• Information about your event/idea

• Typed, short and to the point (concise)

• Contains all important information

1. Who is doing something

2. What are they doing

3. Where is it happening

4. When is it happening

5. Why are they doing it



Contact 
info

1. Who
2. What
3. Where
4. When 
5. Why

Short

Letterhead



Stories that journalists like

• Something visual (people doing something)

• Something unusual

• Something local

• Something easy to cover (contact info known)



Let’s try it

1. Imagine your action plan

2. How could you write a 
press release for it

3. Take a few moments and 
let’s compare

1. Who is doing something

2. What are they doing

3. Where is it happening

4. When is it happening

5. Why are they doing it

Questions/Comments: Chris Birks - cbirks@ben.edu

Advocating change


